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Do you do your best steering with your
thumbs? Do you score virtual goals as your
favorite striker? Is your trivia knowledge good
enough to beat the bot? That sounds like a
fantastic game world! With the 4th issue of
SCROLLER, you’ll be able to dive even deeper
into this magical world, because this time the
magazine is all about digital games.

Did you know that ping pong and a half-eaten
pizza were the inspiration for some of the very
first computer games? Or that Nintendo used
to produce playing cards before they made

the console? You’'ll learn all about it and many
other interesting things about computer games
in this issue.

Tom and Trixi are of course there again and
have all kinds of tips to be tough when it comes
to computer games, so you don’t get hurt and
still have fun.

Very well: Eyes wide open and “Start Game”!

Wishing you an exciting trip into the world of
digital games,

Puwelle

Annette Reuter

Project Manager Initiative Teachtoday
Deutsche Telekom AG

Group Corporate Responsibility
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To bot or not to bot!?




Photo Story

_ : e Cxrtiaty Never heard of a bot?

Julian and Kai meet on their way _‘; ameg- It's a little computer
Cai agd h;l\'c(i GbC;U* ;fk‘e'r newest favorite g program that plays for me.

. “Orc venture .
Qh bpy, I can't beat the A what?2?
mission with the fortress. Tulian:
?S Ju:‘:foofwcclall secured. I had that problem too.

m gerting Ted up. Someone gave me the idea
1 to use a boft.

Well, you use a gamebot
that plays for you, but it
plays even better.
Without doing anything,
you complete the mission

How does it do that?

- 4

Hmmmm, sounds
good.

Kai sits at home at his laptop with the

ame running. He downloads the bot.
9 "9 Well, let's give

this a try...

While he is waiting for the
mission to be completed, he
grabs his phone and fries out
the funny quizbot "Watson”.




30 minutes later ¥
D = let's see if the bot
finished the

mission.

Kai logs back into the game and sees on
the screen: "Mission accomplished!”
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But what is that 222?2???

Kgi's disappointment is written all over
his face. The mission is over, but...

Oh no, what is that? What did this ###&-bot do o my avatar? Why
does my orc have two long braids and pink armor and a bow? No
one can fight with that!!l Now I have fo start over from scratch.

From now on, I'm nof using bots. @ @ @
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AGE LaBELS
PROIECT!

PEGI 12+ - ever seen this? The age
labels from PEGI “entertainment
software self-control” is there to
help you know if a game is right

for you. It protects you from
too much violence for
example.
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IIITH PARENTS!

Get your parents involved! Show
them what you really want to
play and tell them all about the
games. Explain how to play
and challenge them to
a match.
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INd NUTSHEL:
IN-APP PURCHASES

Many apps are free or very cheap. Game-makers
want to spark your interest and get you to try

their app. But the free versions often hide in-app
purchases. That means you might have to buy special
game items to play past the first levels. Before you
download a game app, make sure to check the game
description for in-app purchases.

* You can find more tough tips on the
SCROLLER website: www.scroller.de/en



Do you like to play? Have you ever asked yourself why you
like some games more than others? Or why you seem to be
better at some kinds of games than others? Here you can find
out what type of player you are and which kinds of games

fit you best!

iPTiON Fi TLY.
ONLY CHECK THE BOXes iF THE DESCRIPTION FiTS YOU exac
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Level A

Tricky game tasks are easier to solve in |
a team.

| absolutely want to beat every level. ¢
| like tough competition most of all. # H
It‘s fun to figure out everything. L H
Playing a game alone? Boring! <

Level B

The more coins, hearts and points | have, [ & .
the better.

When | play | like to show others what | &
can do.

| play to spend time with friends. Ll |
A game doesn’t need any fight scenes to get RN |

me excited about it.

| want to see my name at the top of the ¢ N
highscore list.




Level C

Scenes, characters, hacks... | know all
about my games.

| think it’s cool to beat the big bad
bosses.

If | don’t beat one level today, I'll surely
get it tomorrow.

When others are in trouble I’'m glad to
help them out.

| like lots of action and exciting tasks.

D

Level D

| show other players what I've
accomplished.

Winning a game together is the best.

| want to decide for myself how the
game will go on.

It feels great to be a hero.

Fantasy worlds attract me like
magic.
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YOUR RESULT

TYPE 3: ACTION GaMER

TYPe 4: WaRRiOR
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AN SCROLLER.
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TeST YOURSELF!

How good are you at dealing
with media? Do you think you
know it all? Try our Media
Competency Test.

TiPS 10 5E TOUGH

With our tough tips, you’ll be
off to a good start in the digital
world. Discover the tips.

OUl aND aBouT

Our kid reporters are out and
about, asking many important
questions; and they‘re getting
exciting answers. Have a look!
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